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Sobi hamilton- Web and social media

-Launched system in March 2015

-Most of our riders use the system to commute

-69% of riders sign up on website, 26% via SoBi app ->

-Surveyed riders report very high rates of satisfaction 
with overall system, customer service, website, and app
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Sobi hamilton- successful campaigns

Becoming an Integral Community Asset

-Free co-promot ion that creates buzz

-Crea te and s t reng then b rand iden t i t y

-Ex.  Hometown rock heroes The Arkells
riding SoBis to the Junos a few days
b e f o r e
w e o f f i c i a l l y l a u n c h e d
--social media shares + Nat ional TV
   coverage on red carpet

-Boosts our image and reach, and great
fo r sponso rsh ip p i t ches



HAMILTON
BIKE SHARE
HAMILTON
BIKE SHARE

Sobi hamilton- successful campaigns
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Becoming an Integral Community
AssetFounding Membership Drive and Naming a SoBi
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Sobi hamilton- successful campaigns

Give the people what they want!
- Multiple Bike Rentals
-“Reduced pricing” out of hub locking
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Less Successful campaigns

Recruiting Riders and Generating Revenue from Promotion at
Special Events and Workshops
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